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Targeting & CFlight

Paul Barrett, Head of Commercial Partnerships
Welcome and Introduction

Sarah Jones, Head of Client Strategy & Planning
Contextual Targeting

Tim Dixon, Insight Controller, Product Strategy
Audience Targeting
Sky Analytics Demo

Lucy Bristowe, Director of Insight and Research
Cross-Platform Reporting
- CFlight
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Our Expert Panel
f Hosted by Paul Barrett

- Featuring Sam from Craft, Emma from Starcom
- and Sarah from Sky Media

PaulBarrettHead of Commercial Partnerships
“Conclusion and Thank You




Is TV at a tipping pomt" ------ S~
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Not all views are equal: Contextual ‘IK’/
| A

Targeting is increasingly preci ’ |
AdSmart and AdVance |

Targeting can be extended acr
platforms: CFlight
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Contextual Targeting
Sarah Jones







In a world where people are being
bombarded, the right context can give a
brand better recall, better awareness

and better perceptions

All of which drives stronger
business results

B atlentic



Context is one of 3 key levers we can pullin media

40%

believe that the points of view
surrounding a brand'’s

advertising are an indication of
the brand’s own values

AUDIENCE

Media
planning

. CHANNEL / ORM & CONTEXT
B witness
‘ s V'S Anatomy
Source: Nick Ashley, Tesco ‘ , i ,-" g/ & v f) |

Edelman Trust barometer 2018



There are lots of examples of brands getting it right...

OH DEER

é@@r | ITS HARD TO SPEL
T  WHEN YOUR HUNGRY

IF YOU KEAP MAKING TYPING MISTAKES

(aio ‘ﬁ'eil'_f GRAB YOURSLEF A SNICKERS FAST

£

RIGHT PERSON,

RIGHT MESSAGE,
/7 A WRONG TIME.
Vi i LOOKS LIKE WE
; STILL HAVE SOME
/ WORKTO DO.
HEALTHY (\,__,;
HANDS /3
Stk

® marketoonist.com



R.LP.

1995 - 2016 0 But increasing

B[B|C | .
NEWS opportunities

WILL Mﬁ’ to get it wrong ...

BBC BREAKING NEWS : Mr. Bean ( Rowan Atkinson)

died at 58 after commiting suicide.

FOX News update - English Acior Comedian Mr. Bean (Rowan Atknson) died 2t 58 afier cam nnc
suicice. The comedian committed suicide right after the producer remove him an Johnny English 3

Lie Shae
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cinema
The Incredibles 2



BIG SCREEN
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VIEWED BY HUMANS
NOT ROBOTS

TRUSTED

“BRAND SAFE

7 %
5 o
& VIEW BEFORE
CHARGED




% of people who trust advertising on...

Y
Newspapers
Radio
Magazines
YouTube
Social Media

Search

Outdoor

It’s trust
or bust...

Keith Weed, Unilever




Within TV, you can activate a variety of different contexts

8% ESCAPE




AN INTEGRATED PARTNERSHIP
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\louchers must be redeemed at dominos.co.uk or via the Domino’s UK App between 19-24 May |
Participating stores only. Delivery area & menu restrictions may apply. See sky.com/vipterms for terms.






Within Sky, we can activate a variety of different contexts...

In Programme

FRANCE 2019

WEEKLY ROUND-UP




Contextual Targeting...

Context works
fers an unparalleled context

ge scope for contextual targeting

sky sports



Audience Targeting
Tim Dixon




why it’s

REQSOINS f .



auen
80
aee

Experian Mosaic

ad

Financial Strategy

Targeting

Technology adoption

Category Purchase

FMCG Purchase

Demographics /
household composition

Financial

A

Home

ey

Vehicle Ownership

g

Moving Home



Building an Audience

Geographical Segments

Area

BARB Region Postcode Area(s) Radius*
Met Area Postcode Sector(s)* Drive Time*
Local Authority Postcode District(s)* Delivery/service Area*

*Custom-built segments



Data: A deep understanding of every household

Proprietary 15t party data
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AN N —4 TG store
-*~ . Fast & Furious: Hobbs & Shaw
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% BARCLAYS

PROPOSITION: Reachingthe hard to reach

‘@’ Challenge Audience Plan @ Results

Cost effectively maximise TV reach ® ABC1Adults o/

for alinear TV campaign * Light TV viewers 7—1 1 0
Incremental Reach

!

It's created a hugely
effective addressable
solution to a problem
that all brands are facing

Thomas Green,
Head of Media Marketing Communications,
Barclays




> Dropbox

PROPOSITION: Brand Reappraisal

‘@’ Challenge

Change the perception of Drop Box to a
source of creativity & community

Audience Plan

Creative, Media & Marketing Roles

® Higher Affluence

Purchase Consideration




McDonaid’s

®

PROPOSITION: Keeping it hyper local

‘@’ Challenge Audience Plan @ Results

Communicate the new Signature range, ® 16-54 yearolds
only where it’s available ®  In 15 minute drive time of o
participating restaurants + 3 O /o

Brand Recall

Quality Perceptions Up

CPICY :
%@%{&*ﬁ" %.'},'E.‘{ER




Building an Audience

Custom

Advertiser
Customers

L
L
L B L 8 & & & 8
hh® (OO0
hhAhA| AR AAAR
hthh \AAhAAAAA
hhbhAAd

LE 5 5 &
hh




Direct to Customer Furniture Retailer

PROPOSITION: Customer Acquisition

‘@’ Challenge Audience Plan @ Results

Target top prospects ¢ Sky HH'’s that ook like the retailer’s

best customers

#

New Customer
Acquisitions

£

Sales




Brand Building

Sales Activation

Add Reach + Frequency where it

matters most

) 4

Cost effective brand building

) 4

Test & Learn

) 4

Short-term
Response
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Sky Box Sets Fortitude

Continue watching

sky [dhEnE

Gentlemen

Monday, 7.11pm
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Analytics Demo
Christopher Gilbert & Lewis Smart




Audience Targeting...

Increases relevance
Decreases wastage

Improves response

Halloween



Cross-Platform Reporting & CFlight

Lucy Bristowe




TV viewing continues to evolve across platforms

All homes Sky homes

-2% +2%
248 mins 242 mins 239 mins 244 mins
+7% +5%
0w o . Unmatched* e.g. Netflix
E’; = +1% +2%
c q;) I On Demand
g2
=
._rg § . Recorded
>
&
e 7% -2% W ey
ge
H12018 H12019 H12018 H12019

*Unmatched is the likes of Gaming (Xbox, PS4) and SVOD (Netflix, Amazon Prime)

Source: BARB /Jan-July
Unmatched viewing minutes including non broadcast via games consoles on a TV set / SVOD viewing not on a Sky Q box / OD included VOD app viewing via Sky Q
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ICC World Cup Final peaked c t
Sky’s Iarges%crlcket audience

i

Simulcast Wlﬂih Channeﬂ

The Ashes’ Third T¢
ever audience for c
peak

Sky Go - 241m live
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ur audience’s journey to TV content is changing

clas

The Farmers' Country Showdown
10/20. Sheep: Sheep farm | and Rhian from ti
Beacons and Crymych-based shepherds Mandy and

ompete h their sheep at the Pembrokeshire Coul
Show. Also in HD. [5]

3.52pm

Today
BBCOneLon
Home
TV Guide
Recordings
CatchUp TV
On Demand Friends

y Cine! i i Family 5 impsons

Nothing To Declz

Source: d.fferento/ogy qualitative research (2017)

New:The
;uplesrc
5 News At
The Simps
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“uponce | =iy ]
Yaravelling 1R 55m ol j1s|
(2018)
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Our ShaEed 1 |
Vision

Unified campaign
‘measurement for the P
‘premium video ecosystem
‘across all screens,
platforms and markets
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Methodology uses best available measurement by platform

400 universe
ﬂ Cross-overs are
calculated

Reach and
2) demographics
calculated

Campaign reach
by platform
de-duplicated

GBARE FReswHesL sley

500k viewing panel

Universe Definition §Linear Sky VoD §My5 §Now v §Virgin VoD

Sky + Now TV
+ Uses STB VoD

67%

- 22%

n/a

%

n/a

—> /8% 1+ cover



> /8%

BARB (9RSMB SKy fresWhesl



CFlight Reporting

Deliveroo takeaway delivery sky | MEDIA
Linear TV 173 eqv. TVRs over 31 days 01/03N19 to 31/03M19
Total VoD 395 eqgv. TVRs over 89 days (£207,831) 01/02M19 to 30/04M19

Audience Definition

== ";_'nl II[ Audience Definition

ABCI adults (29.4 mil. in the UK)

+207% +73pts,

Total VoD Combined Reach by frequency band

32223907

Incremental Reach

% of actual campaign % increase in +1reach ncremental cover
exposures on VoD due to VoD points due to VoD
. | asie | e +18.6 % +20.7 % +7.3pts
= _wox [a vosx 2 asw & _ass |v _ sew
Houscholds to Individuals
B B Linear TV Total VoD Combined
I = = e 30 sec. eqv. Impacts 30 sec. eqv. Impressions 30 sec. eqv. Exposures
I I - I I I 26,234,700 5,988,407 32,223,107
I [ | I Actual Raw Impacts Actual Raw Impressions Actual Raw Exposures
' 26,234,700 5,988,407 32,223,107
1+ Individual Reach 1+ Individual Reach 1+ Individual Reach
35.1% 13.9% 42.4%
Average Frequency Average Frequency Average Frequency
254 1.47 258
Linear impacts were delivered on Sky VoD Imps were delivered on Sky STB
Miedia Channels Only VoD, Sky Go, Now TV, MyS & Virgin VoD
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sky sports Pd

Self-serve
portal for
agencies
Q22020

Approval for
methodology
Q12020

Soft launch
this Autumn
(linear + Sky
VOD

AdSmart
testing this
Autumn
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Cross-Platform Reporting...
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TV landscape is evolving

Behaw)ural change requires better
crossrglatform measurement

CFIighfcan fill the measurement gap
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Our Expert Panel
Hosted by Paul Barrett




slido

Submit your
questions

Join at
slido.com

#2553




Our Expert’'s Example

Emma Morris

Join at

slido.com
#7553







JUST.
F*CKING.

Join at

SPEND. slido.com

#2553

IT.




Our Expert’'s Example

Sam Fowler

Join at

slido.com
#7553




Plan for NOTICE not REACH

1.Don’t be mean

2.Clearly define the
role for comms

3.Showcase creativity

Join at

slido.com
#Z553







slido

Submit your
questions

Join at
slido.com

#2553



Closing Thoughts

Paul Barrett




Contextual Targeting:
Context works




Sky Soundbox




slido

Tell us what you would like us to
STOP, START, CONTINUE

Join at

slido.com
#Z553



Thank you!

sky | MEDIA



slido

Tell us what you would like us to
STOP, START, CONTINUE

Join at
slido.com

#2553







