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you, It's much more serious than that.”




Simplicity

One set of rules for all, across
the globe

Shared Experiences

A social occasion, not just
social first

Accessibility

A universal language,
regardless of background

Excitement
& Escapism

An emotional rollercoaster or

unrivalled highs and
excruciating lows

Belonging

A sense of community
& identity

Hope

Unpredictability - the
underdogs can still triumph
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Passed down the generdtions, from parents to their children, and
connects to a place that has meaning, wherever we might move to
in our lives our football teams connect us to our roots.




We are more likely to watch it
with other people at home
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minutes & 2+ people watching on the same TV set; Families based on 2+ more people in the P T R oy Mt _ p— own vs. Manchester
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More people are getting
together to watch football
outside the home than ever

+11%

Uplift in viewing to Sky’'s OOH PL
fixtures vs the previous season
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Reductlon Ig nu.mber of shows reaching
2m+ viewers between 2013-2023




Football has the power to drive mass audiénces

PAS +5

sky sports

SPORTS




We know that different types of games drive more
emotional connection

Top 6+

Highest profile clubs
attract the biggest fan base
& consistently drive high
viewing with more clubs
now challenging the
establishment

Derbys

Local rivalry drives massive
engagement, especially at
aregional level

David v. Goliath Season Climax
Surprise moments when A highly contested
lower profile teams have a scoreboard where more
shot at a big victory than one team could take
the title



However, no other sport captivates audience in a more absorbed state
than live football and most of all, Tier A games

Live football
: : (122)
Live sport index

o Live football

All Sport index (17174)
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#1

Everyone has Ay

hashtag topic in the UK

an opihion 69%

of peopleon X intheWKare
interested in football

2.1°%

Annual interactions on
social media
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This connection means It can be a used as
powerful vehicle for change
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GAME ZERO

Changing the game




EVOLUTION OF FANDOM




Football fan culture in the UK has changed

Lifer Statto Expressionist Socialiser Game changer

Source: Sky Sports research 2021



Which of these words
would you use to describe
yourself when watching or

engaging with football?

PUBLICFIRST



With different parts of the country having their unique fan profile

vs All individuals PL viewing across UK

North-West
20% more likely Women
75% more likely South Asian

Yorkshire
40% more likely 16-34s
3x more likely Mixed ethnicity

Wales
75% more likely 16-24s
15% more likely Women

London
30% more likely 16-24s
3-4x more likely Black & Chinese




Fandom is more diverse than ever

+3% +4% 32% 28%

3.9m 16-34s reach | growthlamengst growthih fernale | female profile
last season most ethnic* viewing +4%
audiences
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Younger fans are as
focused on the player
as the teams




More fans are engaging on more platforms

Online

SPP, Web, App, YouTube, X,
Facebook, Instagram

Linear
Sky Sports

17m

Adult Cross Platform Reach

VOD
Sky On Demand, Sky Go, Now TV

Source: Kantar Sky Media Landscape Full-Scale Survey Study 2024 | L.
Monthly Reach / Sky Sports Premier League coverage Vi rgin On Demand



It’s not just the 90 mins on TV, fans want to be connected before &
after the match

25.0 Sky Sports Linear TV / TNT Sports Linear TV [ VOD D
SF VOD.
Sports Digital
o D SF VOD , SPorts Dig D

% of football fans viewing
o

m SFVOD
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Sports Digital
10.0 B TNT Sports Linear
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Source: Touchpoints 2024 | Base: ‘I like to watch Football programmes on TV’ | Digital: Seeking info on Sports on Internet | Linear: Watched Any Sky Sports Channel Live | Sky Sports VoD: Any Sky Sports Channel watched on TV
Player/Catch-up | Watching Short Online Video Clips (Under 10 mins) via YouTube, TikTok etc. | Timeslots based on Any Day Saturday - Sunday Lines represent over indexes for platform vs. daily avg. | TNT Sports =
(BARB/TechEdge)Sat Only (All Ads)
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WELCOMETO
THECLUB

sports

¢  sky sports

sky sports

Following ts People Reels Groups Pages
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Man United confirm sporting director Dan
iil leave the club

Premier League

oy e
How Africa Changed The PL

EZYA Sky Sports Premier League & #SkySport
Live sport this week Enzo Ferndndez finishes it off for Chelsea! @

Live AFCON- E Guinea Live AFCON: Guinea-B.

Top picks

Free Premier League
highlights

Australian Open Football ThIE Weok

Premier League Highlights

ce the ASDA in my hometown of
noticed DVD stocks depleting, Given
had security tags on, they couldn't -

. SO WOULD HAVE LOVED
ol N sl o s o 'HAT ONE TO COUNT, BUT ! £
Sky Sports # %~

Live now and next o 2 shop... i
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Michael one of the hot!
prospédls ineghe Premier. Leav
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Connecting brand to
football fandom
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er massive year of Premier League

17. $m

Live Premier League Rea;h Live Premier League Reach Live Premier League Reach
2023724 2023/24 “$2023/24
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Source: BARB/TechEdge: Live Premier League Matches only 2023/24 vs. 2022/23 Seasons | All Individuals 4+ / 3+consec mins reach




The Premier League is more popular than ever

2019-20 affected by lockdown TNT Sports Re-brand saw the 2nd
(some games on FTA Sky channels) highest season for the channel

sky SPORT

1729
1671
1597
1332 1380
145 1196

2016/17 201718  2018/19  2019/20  2020/21  2021/22  2022/23  2023/24

SPORTS
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1168

982 995
839 858 863
802 778

201617 201718  2018/19  2019/20  2020/21  2021/22  2022/23  2023/24

Source: BARB/TechEdge; Individuals aged 4+; Average audience based on match times; Full seasons to 2017-24 (Avg. 000s cumulatively added if games on same Network on same day and same time)



Bringing bigger and better
audiences to live broadcasts

m2021/22 m2022/23 m2023/24

n

2m+ 3m+

Source: BARB/TechEdge; Individuals aged 4+; Average audience based on match times avg. 000s;

2021/22 -2023/24 Full Seasons (Accurate to 3 decimal places) Sky Sports / TNT Sports (formerly
BT Sports)

 sky 'sporEg =




With more games than ever...

SKY SPORTS WILL SHOW 215 LIVE
PREMIER LEAGUE MATCHES FOR
THE FIRST TIME
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MONDAY NIGHT FOOTBALL




y remains an authority in sport

*MIER LEAGUE LIVE
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“SportsBroadcasterof

the Year

Pundit of the Year -
Tamsin Greenway

TV Moment of the Year -
Stuart Broad

>
Best Use of Data &
Insight - SS Football

‘Sports Production of the

Year - British GP

Best Social Media
Campaign - The Dub

Sports Commentator of
the Year - Nasser Hussain

BROADCAST
AWARDSE

Best Sports Programme -
Monday Night Football

Sports
Journalists’
Association

Sports Content
Organisation
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Next to thé st 8 _ Partof the | Integrate in
Action Content o conversation Broadcast




The Premier League is highly effective for brands,
more so than any other sponsorship

+25% / +56%4. +38%

Brand Knowledge TaIkabiIit§1 ' AN \ Consideration

+30% +26% +53%

Likeability Advocacy o Purchase Intent

+% change = Average uplift of Sky Sports Premier League sponsorships (non viewers vs viewers)




' Sports Premier League 2025-29 - Packages
Whistle-to-Whistle Sponsorship
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| THINK WE WERE WAY
BETTER THAN THEM.
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skysports & « Follow

Original audio

skysports & “We were way better
than them!” g André Onana is
convinced Man Utd deserved all three
points today @ #EASPORTSFC
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How Africa Changed The PL

Live sport this week
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E STARS | Available in-game NOW on F
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HE SHOOK BOTH OF YOUR
HANDS AS YOU SAT DOWN.()
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Ryder Cup: Europe
6.5-15 ahead and
make fast

foursomes start




Lets hear from the panel about the
changing shape of football
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